AEROMEXICO AND GRUPO MODELO AGREED ON ALLIANCE
FOR THE HEALTH OF PASSENGERS
• The brewery will deliver almost 5 million sachets and more than 15 thousand bottles of hand
sanitizer for clients and employees of Mexico’s global airline.

• The gel is manufactured with material extracted from the Corona Cero brewing process.

Mexico City, October 19, 2020. Grupo Aeromexico and Grupo Modelo joined efforts to protect
customers and employees of Mexico’s global airline. The most important brewery in Mexico, with a
worldwide presence, created hand sanitizer with the alcohol obtained from the Corona Cero beer
brewing process. The product meets Mexican health standards and guarantees a 70 percent alcohol
concentration.
Thanks to this commercial agreement, Grupo Modelo will deliver almost 5 million sachets and more
than 15 thousand bottles of hand sanitizer that will be available to customers and employees of Grupo
Aeromexico, both on the ground and onboard.
Both companies launched in Mexico the campaign “Si te cuidas tú, cuidas a México” to publicize
this new collaboration.
Andres Conesa, CEO, Grupo Aeromexico pointed out: “The agreement with Grupo Modelo is a tangible
example of creating alliances between companies that prioritize the safety of our clients and
employees. We will continue to apply our Health and Sanitization Management System, which includes
the best protocols and the advice of recognized health experts”.
For his part, Cassiano De Stefano, President of Grupo Modelo, stated: “Since its foundation 95 years
ago, Grupo Modelo has sought to positively impact the communities where it operates. We celebrate
this important alliance with Aeromexico that not only seeks to promote the health and safety of people
in this extraordinary situation, but also to continue joining efforts with great allies to contribute to the
economic recovery of Mexico”.
A recent study by the International Air Transport Association (IATA) revealed that one case of COVID19 has been recorded for every 2.7 million passengers on airplanes, demonstrating that modern
aircraft technology and protocols such as those applied by Aeromexico are effective.
Aeromexico, with 86 years of history, and Grupo Modelo, 95 years after its foundation, are sustainable
companies committed to the development of Mexico, caring for the environment, and participating in
the communities where they operate. During the contingency, the brewery created the
#PorNuestroMéxico (For Our Mexico) movement, with which it seeks to contribute to the prevention
and containment of the virus as well as mitigate its social and economic effects.

In the same manner, Aeromexico collaborated in cost and effort with the Mexican Government,
coordinated by the Ministry of Foreign Affairs, to transport almost 250 tons of essential medical
supplies to Mexico.
Both companies reaffirm their commitment to take care of the health of their clients and employees.
About Grupo Aeromexico
Grupo Aeromexico, S.A.B. de C.V. is a holding company whose subsidiaries are engaged in commercial aviation in Mexico and
the promotion of passenger loyalty programs. Aeromexico, Mexico’s global airline has its main hub at Terminal 2 at the Mexico
City International Airport. Its destinations network features the United States, Canada, Central America, South America, Asia
and Europe. The Group's operating fleet is comprised of Boeing 787 and 737 jet airliners and Embraer 190 models.
Aeromexico is a founding member of the SkyTeam airline alliance, which celebrated its 20th anniversary, and serves in 170
countries by the 19 SkyTeam airline partners.
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About Grupo Modelo:
Grupo Modelo, founded in 1925, is a leader in the production, distribution and sale of beer in Mexico and is part of AnheuserBusch InBev (AB-InBev), a leading global beer company. It currently has 46 domestic brands, among which are Corona Extra,
Corona Cero, Negra Modelo, Modelo Especial, Pacífico and Victoria. It exports seven Mexican brands to much of the world. It
is the importer in Mexico of the Budweiser, Bud Light, Goose Island and Stella Artois brands. Through a strategic alliance with
Nestlé Waters, it produces and distributes in Mexico the bottled water brands Sta. María, Nestlé Pureza Vital, Perrier and
S.Pellegrino, among others.
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